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General Motors, the largest 
foreign automaker in China 
measured by sales, reported 
record monthly sales numbers 
for the sixth consecutive time.

But a growing national trend 
to limit automobile ownership 

locally looms as a pos-
sible hindrance to sales 
in the future.

The US automaker said on 
Monday that it set a July record 
by delivering 199,503 vehicles in 
China, a 15.1 percent increase 
from last year’s previous high 
for the month. It was the sixth 
such report General Motors has 
made since February.

Shanghai GM’s sales in China 
rose 5.7 percent on an annual 
basis to a July record of 97,064 
units. SAIC-GM-Wuling’s 
sales reached 98,694 units, an 
all-time high for July and an 
increase of 26.6 percent year-
on-year.

FAW-GM’s sales were up 3.1 
percent to 3,379 units, the US 
auto company said.

For the fi rst seven months of 
2012, sales by General Motors 
and its joint ventures in China 
were up 11.7 percent on an 
annual basis to 1.62 million 
units, surpassing last year’s  
record for the period.

Kevin Wale, president and 
managing director of the Gen-
eral Motors China Group, 
said last month that General 
Motors expected sales increas-
es to remain steady in the sec-
ond half, driven by demand in 
China’s interior provinces, as 

demand for its products in all 
important segments are strong 
despite signs of slowing eco-
nomic growth in China.

General Motors’ strong mar-
ket performance showed strong 
monthly sales in July around the 
country, just as Rao Da, secre-
tary-general of China Passenger 
Car Association, predicted.

“Domestic sales in July will 
be similar with the number in 
June, which will speed up the 
recovery of China’s passenger 
vehicle market over the coming 
months,” Rao said.

However, China’s still-grow-
ing automobile market is facing 
diffi  culties as more major cities 
are launching strict policies to 
limit the number of vehicles in 
response to traffi  c and environ-

mental concerns.
Guangzhou recently became 

the fourth city to limit car pur-
chases by restricting vehicle 
registrations, following Beijing, 
Shanghai and Guiyang, in Gui-
zhou province.

Analysts said the vehicle 
purchase limits in Guangzhou 
won’t seriously aff ect the local 
market in the short term, but 
will inspire more cities to fol-
low suit.

Xi’an, capital city of Shaanxi 
province and one of the fast-
est-growing vehicle market in 
China, said last week that it is 
considering putting caps on 
automobile sales as it issued 
a traffi  c policy draft  to collect 
public opinions.

Dong Yang, general secre-

tary of the China Association 
of Automobile Manufacturers, 
strongly disagreed with the local 
governments’ sales curbs.

“Th e policies go against the 
central government’s appeal for 
China’s stable growing econ-
omy, and it’s unfair to citizens 
who don’t yet have their first 
car,” Dong said.

Statistics show that Beijing’s 
sales cap, which started in 
December 2010, has lowered 
the national vehicle sales growth 
rate by 3 percentage points. 

“If other big cities, like Hang-
zhou, Tianjin, and Nanjing 
all follow suit, China’s vehicle 
market will stop growing in 
the coming years,” said Jia Xin-
guang, an auto analyst in Bei-
jing.

MONTHLY SALES OF 
GM AUTOMOBILES 
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GM reports record sales in July Lenovo’s ThinkPad 
to target high-end, 
mainstream markets
By TUO YANNAN
tuoyannan@chinadaily.com.cn

Seven years after acquir-
ing the US-based IBM Corp’s 
personal-computer business, 
Lenovo Group Ltd released 
its latest Th inkPad X1Carbon 
and announced it will concen-
trate solely on high-end and 

mainstream markets.
Lenovo has since 

become the second-
largest PC maker globally and 
introduced a 1.36 kg carbon-
fi ber ultrathin Th inkPad note-
book on Monday. 

Th is year marked the 20th 
for the Th inkPad, aft er the fi rst 
IBM portable PC was made 
by that company in Japan in 
1984. 

When the first 13.6 kg 
bricklike box was invented, 
Chen Xudong, senior presi-
dent of Lenovo and president 
of Lenovo China, had just 
graduated from college.

Now, this brand’s product 
commands about one-third 
of the company’s laptop sales 
in China.

When the Chinese com-
pany bought the ThinkPad 
brand in 2005, Naitoh Arima-
sa, vice-president of Lenovo 
in charge of Th inkPad note-
books, research and develop-
ment in Japan, received many 
questions from his old busi-
ness partners, such as, “Can 
a Chinese company carry on 
this business aft er the acqui-
sition?” and “Will Lenovo 
change Th inkPad products?”

Naitoh, known as “the 
father of the Th inkPad”, told 
his clients, “Don’t worry, 
Th inkPad’s philosophy won’t 
change.” Now the company 
doesn’t hear those questions 
anymore, he said at Think-
Pad’s 20th-anniversary cer-

emony on Monday.
Wei Jianglei, vice-president 

and chief marketing officer 
of Lenovo China, said that 
wile IBM never sold Think-
Pad products in retail stores, 
Lenovo has.

“It is a trend that the lines 
between commercial and 
consumer products is getting 
blurry,” Wei said.

Chen said Lenovo will 
mainly try to sell ThinkPad 
products in high-end and 
mainstream markets. 

The company’s consumer 
product lines such as ideaPad 
laptops already use the tech-
nology from Th inkPad lab. 

However, the ideaPad prod-
uct line has not been as suc-
cessful as the Th inkPad.

Another difficulty for the 
consumer laptop industry 
is the growing use of smart-
phones and tablet PCs, he 
added.

Dilip Bhatia, vice-president 
of Lenovo Group and gen-
eral manager of the Lenovo 
Global Business Department, 
said smartphones and tablet 
PCs are aff ecting the notebook 
market.

Tablets and smartphones 
continued to take market 
share from PCs, whose sales 
remained fl at during the sec-
ond quarter of 2012, accord-
ing to the US-based research 
company Gartner Inc.

Consumers are spending 
less on laptops and desktops 
but more on mobile Internet 
devices, Mikako Kitagawa, 
Gartner analyst, said in a state-
ment.

“People want lighter, thin-
ner and faster laptops, and in 
the future, laptops will have 
more touch, talk and gestures 
functions to fit customers’ 
needs,” Bhatia said.

But curbs to limit 
car purchases 
may slam brakes 
on industry
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General Motor Co’s Buick booth at the Beijing International Auto Show in April. The US automaker sold 199,503 vehicles in China in 
July, a 15.1 percent year-on-year increase.
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